Dear Street Sense supporter,

This year has been one of tremendous growth for Street Sense. We increased our publi-
cation frequency from monthly to every other week and hired an editor-in-chief. These
changes, along with others noted inside, helped Street Sense increase its sales by 48% to
20,000 papers a month and raise its number of participating vendors by 33% to an aver-
age of 60.

Besides this quantifiable growth, there was a great deal of personal growth within the
vendor ranks and in the profile of the paper.

Vendor Jeffery McNeil came to Street Sense this summer with empty pockets and nearly
no hope. He recently completed a corporate mentoring program and his self-confidence
is now sky-high. Vendor Moyo Onibuje discovered his hidden writing talent and through
his profile in the paper was able to connect to family he had been out of touch with for
eight years.

Street Sense was the first to report on the closing of DC Village, the city’s only emergency
family shelter, and the first to put the mayor’s promise of apartment-style housing for
all the families on record. And a week after we published a story documenting the slow
progress on DC'’s homeless plan and noting the dozens of unanswered phone calls to the
city, the mayor announced he would increase affordable housing and shelter space.

Thanks to all those who supported our organizational, editorial and vendor growth in
2007, and stay tuned for all the new developments to come in 2008.

Sincerely,
Laura Thompson Osuri, Executive Director
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Finances

2004 2005 2006 2007

*155,5801

Income:

Grants
17%

Fundraisers
12%

Subscriptions, 2%

Misc. Income, 2%

Individual CFC, 1%

Donated Goods
4%

Advertising Vendor Sales
9% 16%

Expense: $152,746

Printing, 19%

Office Operations
6%

Professional
Services, 4%

Rent, 3%

Technology/
Comm., 3%

Vendor Support

Marketing/ 4%
Fundraisers, 5% Staff Training/
Travel, 3%
Insurance
2%
Misc., 2%

Salary, 49%
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Vendors
Increased active vendors by 33% to an
average of 60 per month
“Badged” 85 new vendors
Launched computerized paper sales
tracking system
Started rewarding vendor sales with
incentives

Editorial
Increased publishing frequency from
monthly to biweekly
Published poetry book “Street Verses” A
Increased circulation 48% to 20,000 i f:';:/_
W v

papers per month

Started biweekly e-newsletter

Created special theme issues on topics
including technology and religion
Started a weekly vendors writers group

Some of the 134 guests at the Second An-
nual Silent Auction and Reception bid
on the nearly 90 items available.

Infrastructure
Hired a fulltime editor-in-chief, Kaukab
“Koki” JThumra Smith
Developed strategic plan for 2008-2010
Began formal volunteer orientations
Kicked off “Vendor for a Day” program
for high school and college students
Developed advertising guidelines and
created ad brochure

Poems by the Homeless Writers
s . and Vendors !nf Street Sense
Financial |
Street Verses, the organization’s first
published book, was released in June.

Raised $14,500 at second annual
reception and silent auction
Raised $25,000 within eight weeks
in “Four More Years” end-of-year
donation push

Raised $5,000 through Combined
Federal Campaign contributions
Completed first CPA-certified audit

3 Vendor Martin Walker bonds with a group of
Koki Smith started in June as

editor-in-chief of Street Sense. for a Day program in the fall.

college students who participated in the Vendor
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Vendors
Form six partnerships to offer vendors
housing, drug treatment and jobs and
writer programs
Increase active vendors by 33% to
average of 80 per month
Improve new vendor sales training to
include vendor partnerships
Post vendor resumes online and
develop “help offered” classifieds
Start a program for existing vendors to
develop their sales skills and get jobs in
the industry

Editorial
Redesign layout and update logo
Increase circulation 25% to 25,000
issues a month
Publish regular column of vendor
success stories
Begin editorial internship program for
vendors
Expand Web site to make it more
interactive for readers

Infrastructure
Hire ad sales manager and develop ad
sales program
Improve office technology to support
growth
Strategically expand board of directors
and invest in board development
Improve measurements for tracking
vendors’ success and editorial impact
Place public service announcements on
television, radio and Metro buses
Develop formal fundraising plan

Financial
Raise $20,000 at the third annual silent
auction and reception
Raise $15,000 at the Street Sense Write
for Poverty fundraiser
Increase advertising sales income by
250%
Join the United Way giving campaign
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Vendors

The Majority
Male (80%)
51 to 60 years old (49%)
Attended college (59%)

Homeless for 1 to 4 years (41%)
Sleep in a shelter (40%)

19% have moved
into their own
place since selling
Street Sense
Vendor Dennis Rutledge moved

into his very own apartment -—)
just in time for Christmas.

21% of vendors have
gotten fulltime or
parttime jobs since
selling Street Sense

Vendor James Davis got a job at
&= Ritz Camera through a connec-
tion he made selling the paper.

Why do you sell Street Sense?

“It gives me a chance to redeem
myself and my dignity, plus 1
feel good about myself since

working for Street Sense.”

“I make friends and meet
people every day.”

“It gives me an opportunity to prove I am an excellent
salesman, making me confident to deal with my present
situation.”

“The way I can use the money to help
with my food, clothes and bus fares,
and I like the staff, the way they help
you with whatever you need.”

“It gives me a
sense of hope.”

Results are from a survey of 50 vendors in December 2007.



